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PELNEH3US

ot mpoo. a-p Esrenu [TerpoB CTaHMMUPOB - 0071aCT Ha BUCIIE 0Opa3oBaHKe 3.
CoLuaJiiy, CTONAHCKU M IIPaBHU HayKH, ipodecuonanHo HanpasieHue 3.8. IkoHoMuKa,
Hay4YHa CIIEIUATHOCT ,,MapkeTuHr"*, IKOHOMUUYECKH YHUBEPCUTET - Bapna

1. Uudopmanus 3a KOHKypca

KonkypcwsT € ob6sBeH B JIB 0p.21/07.03.2023 r. 3a 3aemaHe Ha akaJeMH4YHaTa
JUTBXKHOCT ,,lipodecop™ mo obaact Ha Buciie oOpasosanue - 3. CoumanHu, CTOMAHCKU U
npaBuu Haykd, 3.8 ,JIKOHOMHKA“, Hay4yHa CIELHUAIHOCT ,MapKeTHHI, O0sBEH 3a
HY»IUTe Ha Karespa ,,Mapketunr™ npu CA ,,JI. A. Ilenos* - CBuuios.

VyacTBaM B ChCTaBa Ha HAYYHOTO KYpH IO KOHKypca chIllacHO 3amoBen Ne
336/24.04.2023 r. Ha pexkropa Ha CA ,,JI. A. llenos* — Cuios. Peniensusara € u3rorseHa
CHIJIACHO pEelIeHHE Ha 3acellaHue Ha HAY4HOTO XKypH, mposeneHo Ha 11.05.2023 r. Ilo
KOHKypCa ca IPUIIOKESHU U3UCKYeMUTe JOKYMEHTH, cbriaacHo wi. 131 (1) ot IIpaBuianuk
3a pa3BUTHE Ha akajgeMuuHus ceeraB B CA L J1. A. LleHos™.

2. Uudopmanus 3a KaHAUAATHTE B KOHKYpca

Jom. n-p Tomop bopucoB KpbcTeBrud € eAMHCTBEH KaHAMAAT 110 KOHKypca. Toxop
Kpscresny npumodusa OKC , MarucTsp (MIKOHOMUKA U yIIPaBIEHUE HA MHIYCTPHUATA) B
Cromnancka akagemus ,,J[. A. Ilenos* — CumoB. B neproga 1994-1995 r. e crunenanant
na DAAD B Yuusepcuret [lacay (mokTopcka mporpama - MapKeTUHr), a mpe3 1996 r.
noyiyyaBa cepTu(HUKaT 1Mo MapkeTHHT (BHeHCKM yHUBEPCUTET 110 HKOHOMHKA U OM3HEC,
Ascrpust). B nepuoga 1993-1996 r. nmpuno6usa OKC ,,Maructsp 1o OusHec o0ydyeHue™
(Kapa dyuc6epr, Kvonn, ['epmanust). 3a neproaa 1997-1999 r. kanauaarsT 0o KOHKypca
npunoOuBa KBadu(UKAIMK T10: CUCTEMH 3a ympaBieHue Ha KauectBoro (ISO 9000),
U3CJeBaHe Ha IOTPEOUTEICKUS n300p, MyJITUBAPUATUBHYA METOAU B MAapKETUHIA (B TPU
repmadcku uHCTHTYIUH). [Ipe3 2002 r. peanusupa uscnenonarescku npecroi DAAD B
Yuusepcurert [lacay.

ITpe3 1997 r. Tomop Kpberepuu nmpunodusa OHC ,,10KTOp* 110 MAPKETHHI (PEIICHUE
Ha Bucuiara arecrarimonsa komucust - BAK). [Ipe3 1999 r. BAK My npucexia Hay4YHOTO
3BaHKE ,,JJOLEHT M0 MapKeTUHT. 3a nepuozaa ot 2016 — 2022 r. KaHAUAATHT 10 KOHKypCa
[IOKa3Ba M3KJIIOYUTE/IHA aKTHMBHOCT I10 TOCOKa IMOJIbP/KaHE U pa3BUBAaHE Ha CBOsTA
ksanu¢ukanus npe3: ESSEC Business School, DATACAMP, LinkedIn, UDACITY (CA,
USA) B obnacture: NpeAUKTHBEH aHAIN3 32 OM3HEcCa, MAIIMHHO O0YYEHUE 32 MAPKETUHT
(Python), AHanu3 Ha JaHHU OT COLIMAJIHU MMM B R, MPEIMKTUBEH aHAIU3 HA KIIMCHTH,
JATUTAJIEH MApKETUHT | Jip. BposT Ha mpeMUHATUTE CEPTUPUKAIIMOHHY KypCcoBe € 32.

Ot 1990 1o 1999 r. kagaAUAATHT IO KOHKYPCa MOCIEA0BATEIHO 3a€Ma aKaJEMUIHUTE
JUTH)KHOCTU ACUCTEHT, CT. aCUCTeHT U 1. acucTeHT B CA ,,/I. A. IlenoB* — CBuUILOB, a OT
1999 r. e noueHT B ¢hbioTo Buciie yurmmuine. OT 1999 no 2003 r. € koopAUHATOP Ha OhUC
,,O6pazoBareneH MapkeTunr™, a 10 2011 r. e qupexrop Ha LIeHThp 3a CICIAUIUIOMHO U
daxynraruBHo obyueHue. [lapanenno B nepuona 2005 - 2011 r. e qupekrop Ha LleHThp 32
npopecuonanno oobyudenue. Jlou. Tomop KpscreBnu e: pbKOBOAMTEN KaTeapa
~Mapkerunr® npu CA ,JI.A. Ilenos“ - Csumos (2007-2020), unen Ha ITocTostHHaTa
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KOMHUCHS 110 CTOIIAaHCKY HAYKU U yIpaBieHue KbM HanponanHaTa areHuus 1o OLeHsBaHe
n akpenutarnus (2012-2016), 3am.-peKkTOp IO HAyUYHOM3CIIELOBATEJICKAa M IPOEKTHA
nernoct (2016-2020).

Jon. KpbereBud e wieH Ha Cpio3a Ha yuenurte B beiarapus (k1oH CBUIIOB), KAKTO U
Ha PeakiiMOHHMS CHBET Ha CII. ,,HapoaHocronancku apxus®. Biiajiee HEMCKU, aHIVIMICKA
U pycKu e3ukK. TpyaoBUAT cTax Ha Kojerara € 34 r.

OO6sacTuTe Ha HAy4YeH MHTEpPEC Ha KaHAulaTa o KOHKypca ca: MapKETUHT, HayKa 3a
JAHHUTE, [ICHOBA aHAJIMTUKA, aHAJIM3 Ha [Ta3apHaTa KOIIHUIIA, TOTPEOUTEIICKO IIOBEICHUE,
JAMPEKTEH MapKETHHT, IPOrHO3UPAHE Ha MPOJIAXKOUTE U Jp.

ITocoyeHOTO 10 MOMEHTa € KaTerOpUYHO JOKA3aTEJICTBO 34 JKEJIAHUETO HA JIOL. JI-P
Toxop KpbereBud HENMpeKbCHATO J1a MOBUINABA CBOSITA KBAIM(DUKALIMA U € UHIUKALUA 32
poQeCHOHAIU3BM U I1eJIEHACOYEHOCT B paboTara.

3. U3nbiHeHHe HA H3HCKBAHHUSATA 32 3aeMaHe HA aKaJeMUYHATA JUIbKHOCT

[IpencraBeHaTa CrpaBKa 3a M3MBIHCHUE HA MUHUMAIHUTE HAIIMOHAIHU U3UCKBAHUS
o wi. 20, an 2 u 3 ot 3PACPBD 3a 3aemane Ha akaieMU4HaTa JIBKHOCT ,,1ipodecop™ B ITH
3.8 ,MkxoHomMHuKa®“ T1OKa3Ba HEKOJKOKPAaTHO HAaIXBBPJISIHE Ha KyMYyJaTHBHUTE
KOJIMUECTBCHN HM3UCKBaHUS, GOpMUpaHU OT KOMIIOHEHTUTEe 1o paszaen I. Hanumonannu
MuHuUMaTHU n3uckBaHus cbriiacHo 3PACPD (un.20) u [IpaBuiiHuKa 3a PUIIOIKEHUETO MY
(un.la, an.1). Heo6XoauMusT Opoii TOYKH 3a U3IIBJIHEHNE HAa HAIMOHATHUTE MUHUMAJIHUA
W3UCKBAHUS Ca aKyMYJIMPAaHU KaKTO CJIe/Ba:

- I'pyna A: 3amureH aucepTanMoHeH TpyX 3a npuckxaane Ha OHC ,,nokTop” Ha
Tema: ,,MeToU4YeCKH aCIICKTH Ha CTPATErHYeCKOTO MPOTyKTOBO no3utinonupane’ (50 T.);

-TI'pyna B: XaOunuranmoneH Tpyd Ha Tema: ,JlleHoBa aHamutuka ¢ R* (2022,
bubaunoreka "Cromancku cat", Tom 145). Ceumor: AU "Llenos" (100 T.);

-I'pyna I (mpu wusucksamu ce 200 T., KaHAuAarsT cbOupa 519,58 T.) 3a:
y0JIMKyBaHa MOHOTpadusi, KOSTO HE € IIPEICTaBEHa KaATO OCHOBEH XaOMJIUTallMOHEH TPY I
(100 T.); cTaTum W JOKJIagu, MyOJIMKYyBaHM B Hepe(pEepUpaHH CIMCAHUS C HAY4YHO
pelieH3upaHe Wi ImyOIMKyBaHU B peJaKTUpaHK KoJeKTUBHE ToMoBe (118.33 T.); crynuu,
nyOJMKYBaHU B HAYYHH U3JaHUs, peepupaHil U MHIEKCUPAHU B CBETOBHOU3BECTHH 0a3u
JaHHd ¢ HayuyHa wHbopMmarws (112,50 T.); cTyauu, nmyOJuKyBaHM B HepeepupaHu
CIMCaHUs ¢ HAYYHO PEICH3UpaHe WU MyOIMKYBaHU B pPelaKTUPaHU KOJEKTUBHUA TOMOBE
(118,75 1.); mybauKyBaHa ri1aBa oT KoJeKTuBHA MoHorpadwus (70 T.).

-I'pyna [ (npu uszuckBamu ce 100 T., kanauaarsT csOupa 1885 T1.) 3a: uuTupanus
WK PEIIEH3UU B HAYYHU M3JIaHUs, peepupaHil U NHAEKCUPAaHU B CBETOBHOU3BECTHU 0a3u
JaHHU ¢ Hay4yHa WHbopMarms WIH B MOHOTpaduu U KOJIEKTUBHU TOMOBE (75 T.);
[UTHpPAHUS B MOHOTpadUU M KOJEKTUBHM TOMOBE C Hay4yHO peueHsupane (1720 t.);
[UTHpAHKS WK PELEH3UH B HepehepupaHu CIIMCaHus ¢ Hay4yHo peneHsupane (90 T.).

-I'pyna E (npu uzuckBanm ce 100 1., kKaHAXAaTHT chOMpa 7935 T.) 3a: pPbKOBOJACTBO
Ha YCIEIIHO 3alUTWIN JOKTOpaHTd (280 T.); yyacTWs B HAlMOHAJIHU HAy4YHH WA
o0OpazoBateanu npoektu (105 T.); yyacTie B MEXAyHApOIHU HAYYHU MM 00pa3oBaTeTHU
npoekTr (100 T.); ppKOBOACTBO HA HALMOHAIHU HAyYHU WK 00pa3oBaTeHu poeKTu (90
T.); MyOJUKYBaHU yYHUBEpcHTeTCKU yueOHHLHU (140 T.); myOIMKyBaHU YyHUBEPCUTETCKH
yueOHu nocoous (80 T.).
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B J0KyMEHTUTE MO KOHKYpca ca MPHIOKEHU HEOOXOIMMUTE CIPABKHU, TOKA3BaIIM
JeKJIapUpPaHUTE 110 TOpe TOUKHU 32 U3IIBJIHEHUE HA MUHUMAJIHUTE HALIMOHAIHU U3UCKBAHUS
no wi. 26, ain 2 u 3 ot 3PACPD 3a 3aemane Ha akaJieMHUYHATa JTBKHOCT ,,lIpodecop:

- CopaBka 3a ydacTwss B NpoekTu: 18 Op. IpOeKTH, B KOUTO KaHAUIATHT II0
KOHKYpCa € B IMO3UIHS ,,phKOBOAUTEN " (3 HAlIMOHATHU — 110 DOH HAYYHH U3CIICIBAaHKS U
IIporpama PHARE u 15 6p. HHCTUTYI[MOHATHY IPOEKTH, GHHAHCHpaHU OT Goux ,,Hayunu
nscneasanus” Ha CA L JI. A. IleHoB®).

- CmpaBka 3a OTKPUTHTE LIUTHpaHus: 5 Op. B HAy4HHU M3JaHusd, pedepupaHu u
MH/IEKCUPAaHH B CBETOBHOM3BECTHU 0a3u JaHHU ¢ HayuHa uHdopManus (Scopus - 4, WoS
- 1); 172 6p. B MoHOrpadguu U KOJEKTUBHM TOMOBE C Hay4yHO pelleH3upaHe; 18 Op. B
HepedepupaHy CIIMCAaHUS C HAYYHO PELIEH3UpaHE.

- CnpaBka 3a YCIEITHO 3alIUTHIN JIOKTOPaHTH - 7 Op.

CnipaBKuTe 3a U3IIBJIHEHNE HA MUHUMATHITE HAIMOHAIHU U3UCKBaHMA 110 4J1. 20, an
2 u 3 or 3PACPbB 3a 3aemane Ha akajJeMUYHaTa UIBKHOCT ,Jpodecop” B ITH 3.8
L JJAKOHOMHKA®, KaKTO U 3a JOIBIHUTEIHUTE II0Ka3aTeu 1Mo wi. S7a, ain. 2 ot INI3PACPb
(ayauTopHA 3a€TOCT, Y4acTHs B IPOEKTH, NPWIOKEHH B INpPAKTHKAaTa pe3yiTard OT
Hay4HaTa JEHHOCT) YOCIUTEIHO J0Ka3BaT, Y€ KaHAUAATHT 110 KOHKypca uma npoduil u
CEpHO3EH aBTOPUTET B CBOATA O0JIACT.

4. OueHka Ha y4eOHO-NMPENoJaBaTEJICKaTa JeHHOCT

Jom. x-p Tomop KpbcTeBud € yTBBpIEH NMpenojaBarell B 00/1acTTa Ha MApKETUHTA U
B YaCTHOCT NpPU H3CJIe[BaHE HA pa3lIMUHU ACHEKTH Ha IOTPEOUTENCKOTO IOBEICHUE,
[IEHOBATa IIOJUTHKA, MApPKETUHTOBHMS WHXCHEPUHI, INUTUTAIHUA OpaHIUHI, MeIus
miaHapadero u nap. KaHauaaThT IO KOHKypca € paspabOTMII CIIEAHHUTE aBTOPCKH
JIEKIMOHHH KypCOBE:

- Jlextmonnu Kypcose: OCHOBHM Ha MapKeTHHIa, MapkeTuHrosu uscieasanus Il-pa
yact, EMmupuuyHM u3cieqoBaTeNcKd Meroau, lleHoBa moiuTvka, MapkeTHHroBa
agamutka (¢ R m Alteryx) — 3a OKC ,,6akanaBbp®; MapKeTUHIOB HHXKCHEPUHI,
AHaJIUTUYHO M3BJIMYAaHE HAa 3HaHUS OT JaHHU, EMIMpUYHU MapKETUHIOBU M3CJIEIBAHUS,
Menus nnanupane, Mapkerurros npaktukyM (MARKSTRAT), Ilporaoctuyuen ananus (¢
Python), Jlururtamen OpaHIuHr, Jlururajen MapKeTHHI, MapKeTUHI Ha YCIyTH,
JlururajieH MapKeTHHT B cekTopa Ha yciayrure —3a OKC ,,Maructsp*.

- ENeKTpOHHH JIEKIIMOHHU KypcoBe: JlururaneH OpaHauHr, MapKeTHHIOBa
aHaqutuka (¢ R/RSTUDIO), Mapkerunrosa anaautuka (¢ Alteryx), IIpormocruyen
aHamu3 (¢ Python), EMmupuyHM u3clie0BaTEICKM METOAM, MapKeTHHI Ha YCIIyTH,
Mapxketunros npaktukyM (MARKSTRAT).

3a yuactue B KoHKypca joil. Tomop KpbereBud npencrass 5 6p. yueOnuuu (Ienosa
HOJINTHKA; MapKETHHIOB MHXCHEPUHT; EMIIMPUYHU MapKETUHIOBY U3cienBanus; Meaus
IIaHMpaHe; AHATUTHYHO U3BJINYaHE HA 3HAHUSA OT JJAaHHM), KAKTO 1 6 Op. yHUBEPCUTETCKU
yue6Hu nmocobus (Mapkerunros tpeHuHr - MARKSTRAT 3; Beeenenue B SAS u SPSS;
SAS u SPSS 3a HauMHAaeIy: [TOArOTOBKA, BU3YyaIu3allis U aHaiu3 Ha JaHHu; SAS u SPSS
3a HanpeaHaiu; M3siuyane Ha 3HaHUS OT 0a3u 1aHHU ¢be SAS u SPSS; HacspuaBane Ha
npoaaxxoure).
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Ot yue6nata 2018-2019 r. mo MomeHTa ca orpaborenu 2117 dyaca akagemMuyHa
3aeTocT (ChIVI. TPENOCTaBeHa CIpaBKa), KaTo Ipe3 ydeOnara 2020-2021 r. e monsBaH
TBOPYECKH OTITYCK.

Jow. 1-p Tonop KpbereBuu e u3Hacsu1 iekuuu B YHusepeuteT Ilacay (I'epmanus).

Beuuko TOBa IOKas3Ba, Y€ KaHAMAATHT IO KOHKypca HMa HEOOXOIUMUS
IPENOIABATEICKUIT ONUT M CTENEH Ha IOArOTBEHOCT 3a 3a€MaHe Ha aKaJeMUyYHaTa
JUTBIKHOCT ,,JJOLIEHT™, HO ¥ M3KJIFOUUTEHO MOCJIEIOBATEIIHO U 3aCiy)KaBallo aMUpalin
[IOBEICHHE 3a ITOAr0TOBKA Ha yueOHU MaTeprally 3a INOArOTOBKA Ha CTYACHTUTE B IMPOKO
TIPWJIOXKHO TOJIE.

5. O0ma XxapaKTepHCTHKA HA MPeJCTABEHUTe HAYYHH TPy/aoBe

IIpencTaBeHuTe 3a pereHsupane Tpyaose ca 50 6p., oT kouto: 2 6p. MoHorpaduu (0T
KOWUTO eJHATa € XaOWIUTalWoOHeH Tpymx); 15 Op. craTuuM M JOKIaau, IyONMKyBaHU B
HepeepUpaHd CIHCAHKMs C HAydHO DPELEH3MpaHe WIM IyONMKyBaHU B pEIaKTUPAHH
KOJIEKTUBHU TOMOBE; 3 Op. CTyauu, MyOJMKYyBaHH B HayYHU U3JaHMA, pedepupaHd u
MHJIEKCUPAHK B CBETOBHOM3BECTHM 0a3M JaHHU ¢ Hay4yHa MHdopmauus; 15 Op. cryanw,
NyOIMKyBaHU B HepedepupaHy CIIHCAHUS ¢ HAYYHO PELEH3MPaHe WM MyOJIMKyBaHU B
pelaKkTHpaHu KOJEKTHBHH ToMoBe; 4 Op. IyOJMKyBaHH TJIaBU OT KOJIEKTHBHU
MOHOTrpaduu; 5 6p. yHMBEPCUTETCKU y4eOHULH; 6 Op. YHHBEPCUTETCKH YUEOHH ITOCOOHS.
Beuuky nyOnuKaluy MOJJIeKaT Ha PelleH3UpaHe U ca 10 TeMaTa Ha OOSBEHUsI KOHKYPC.
OGeMbT Ha HayyHaTa MPOAyKIKs (0e3 OTUMTaHe Ha YUeOHULUTE U y4eOHUTE MOCOOus) €
1395 craHapTHU CTPaHULN. .

IIpersiebT Ha TPENCTABEHUTE TPYAOBE II0Ka3Ba MHOTO BHCOKA CTENEH Ha
KOHIIEHTpUpAHE U crienuan3upane Ha fo1l. aA-p Toxop KpbcreBuy B 06acTta Ha HayKaTa
3a maHHUTE. T ce U3II0JI3Ba MpU aHAJIM3 HA LIEHOBATa IOJIMTHKA, [1a3apHaTa KOIIHHUIA,
OTPEOUTEICKOTO MOBEIEHNE, TUPEKTHUS MAPKETUHT, IPOrHO3UPAHE HA MPOAAKOUTE U
ap. B nybaukanuuTe Ha KaHAUAAaTa 110 KOHKypca IpaBH BIICUATICHHE, Y€ AKLEHTBT Ce
TI0CTaBs BbPXY ThPCEHE Ha MPAKTUKO-TIPWIOKHU ebekTH oT uscieasanusata. 40% ot
061mus 6poil Ha IpeCTaBeHUTE Ty ONUKALMU ¢a B ChaBTOPCTBO, a 12% ca Ha aHIIIMHCKY
e3uk. Jlou. a-p Tomop KpbereBuu e cheraButen Ha COOpPHUK ¢ HAYUHH M3CJICBAHUS Ha
JoKTOpaHTH W wiuamu  ydeHu (EMnupuunm - uW3cieiBaHUs B MKOHOMHKATa,
aJMUHUCTpAIMATa W YNpPaBICHUETO Ha OW3HECA); aBTOp Ha OT3MB 32 KHHUIA, KAKTO U
TpeBoad U HayueH penaktop Ha 11-to u3nanue na X. [Imanen, (OcHOBH 1 mpo0sieMu Ha
MKOHOMMKATa Ha IPEIPUITUETO).

B HacTOAIMSA KOHKYpC KaTO XaOWIUTAIOHEH TPy € IPeAcTaBeHa MOHorpadusra
,lleHoBa aHamutHka ¢ R“. Ts e mocBeTeHa Ha H30paHM NPAKTUYECKUTE MPOOICMH,
CBBP3aHH C 1IEHOBYU M3CJIE/BAHKS U ONTUMHU3MpPaHe Ha LIEHOBH peluenus. Monorpagusra
e CTPYKTypHpaHa B 4 4acTd, CBbP3aHH C: aHAJIUTHYHOTO LEHOOOpasyBaHe, Bb3ACHCTBUS
Ha [IEHUTE BbPXY ThPCEHETO, ONTHMHU3MPAHE HA IIEHUTE U IIEPCOHATM3MPAHE Ha lleHuTe. B
Hes aBTOPHT CHCTEMAaTHU3Upa KOHIENIUHI, METOAY ¥ HHCTPYMEHTH 3a IPAKTUYECKOTO UM
npuiarae B codryepHa cpela ¢ OTBOPEH KOJ 3a aHalu3 Ha JaHHU, CTATUCTUYECKH
u3uucieHus u rpaduku. Mnesra e fa ce JOCTUTHE N0 CIPABEIMBO PAa3NpeleIiHe Ha
n00aBeHaTa CTOMHOCT MEXIy KIHCHTa W MpeAToKuTed. 3acThlBa Ce Te3ara, 4e
MHTETPUPAHETO HA JAHHW, 3HAHMA M MOJEIMPAHETO C TMOMOILITAa Ha aJEKBATCH
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MHCTPYMEHTApHyM MOXKE 3HAUUTETHO J1a oJ00pAT eEKTUBHOCTTA U MPEICTAaBSIHETO Ha
nasapHuTe CyOeKTH (Te3aTa 3a e(peKTHBHA [IEHOBA MOJIUTHKA). ABTOPBT Pasriiexia TeMH,
NPOM3TUYAIIN OT (PyHJaAMEHTAJIHATa TEOPUs Ha IIEHO00OPa3yBaHETO, KOUTO MOIEKAT Ha
EMIMPUYHO OIleHsABaHe (IleHOBa MH(MOPMUPAHOCT, LIEHOBA €ACTUYHOCT, TOTOBHOCT 3a
[UIAlaHe, ONTHUMU3alMsd Ha ILeHuTe W Ap.). [IpaBu BreuaTiieHue sCHaTa JIOTMKa Ha
M3JI0KEHUE Ha pasriiexaaHuTe BbIpocd. CTWIBT Ha aBTopa € aKaJeMHMYCH, HO
CBHIEBPEMEHHO TMPUSITEH M YBICKaTeleH 3a uereHe. ToBa mpaBu Tpyjaa HOCTHIICH 3a
M3II0JI3BAaHE OT CTpaHa Ha OM3Heca B ThPCEHE Ha pa3OuMpaeMu METOIU U UHCTPYMEHTH 32
[OJIIOMarate B3¢MaHeTO Ha ONTUMAIHU LIEHOBY PEILIEHUS.

B npezncraBenus MOHOrpaduyeH TpyA ,,AHalIM3 Ha IazapHara KouHuia ¢ R* ce
JEMOHCTPUpA IUTOCTEH HM3CIIEA0BATEICKU MOAXO0J 3a 00paboTKa M aHaliu3 Ha TOJeMH
00eMH JJaHHH, Ype3 KOHKPETHU PHUMEPH, paOOTHU UHCTPYKIMH, IIPOrPaMEH KO ¥ HACOKH
3a MHTEPIPETUPAHE HA PE3YNTATHTE, B KOHTEKCTA Ha ITOIIOMAaraHeTo Ha MapKETUHIOBUTE
pelieHnss B THProBekuTe mpennpuatud. I[IpeacraBeHn ca NpakTHYCCKA HACOKH U
BH3IIPOM3BOIMMHU PAOOTHH MPOIEAYPH 3a aHAIU3 Ha Na3apHaTa KOIIHMIA C TIOMOIITA Ha
nporpamuus e3uk R. JlocTORHCTBO Ha Tpyla € nparMaTi4HaTa My HaCOYEHOCT JIOKOJIKOTO
aKLEHTHT HE € BHPXY TEXHHYECKaTa 4acT, a M0-CKOpPO BBPXY IIpoleca Ha €(PEKTHMBHO
NPAaKTUYECKO TIpHjaraHe 3a OTKPUMBAHE Ha 3HAUYMMU MOJEIM Ha acOIMATUBHU
3aKOHOMEPHOCTH MEXJIy KyITyBaHHTE IIPOIYKTH B I1a3apHaTa KOIIHMIA W BaJUJUpaHe Ha
3HAYMMOCTTA Ha Te3u Mozeau. TecTBaHa € U € Moy isipu3upaHa METOL0JI0TUATA 3a aHaJIN3
Ha Ia3apHarTa KOIIHHUIIA, YMETO NpWaraHe M3jiu3a Jajed M3BbH PAMKUTC Ha pellaBaHd
MapKETHHTOBU MpPOOJeMHU U II03BOJIBA OLIEHKA Ha CBHIIECTBYBAaHETO HA acOLMATUBHU
NpaBujia B WHTEPAUCHUILIMHAPHU 0OnacTu. J[eMOHCTpHpaH € THIMYHUAT MpoLeC Ha
aHaAJIM3 HA Ia3apHaTa KOIIHKIA - PETHCTPUPAHE Ha JAHHU 3a IPOJAKOEHH TPaHCAKIIUH,
npeoOpa3yBaHe Ha JaHHUTE B YHOOeH 3a 00paboTKa BHJ, M3BJIMYaHE HA CUIIHU
acollMaTMBHU IpaBHIa W W3BSXKIAHE HA 3aK/IIOYEHHs M NPENOpbKH. B KOHTEKCTa Ha
CTpEMeXa 3a MHTEPAUCHUIUIMHAPHOCT BHB BCHYKU HAay4dHU O0JIaCTH, PasBUTHETO H
TECTBAHETO Ha KOMEHTUpPAaHATa METOI0JIOTUSA € C FOJIAM IOTEHIIMAIL.

6. OneHKa Ha HAYYHHUTE H HAYYHO-NIPHJIOKHH IPHHOCH

B npeacraBeHHTE 3a pelleH3UpaHe MyOIUKaluy MOraT jJa ObaaT UICHTUQUIMpaHH
Hay4YHHU U HAy4YHO-TIPWIOKHM PEe3YJITaTH ¢ IPUHOCEH Xapakrep. Temarnkara Ha HAy4YHHUTE
TPy/I0BE TIOKa3Ba sICHA U 3abJI00YEHA OPUEHTALIUA Ha aBTOpPA KbM BBIIPOCH, CBBP3aHU C
HayKaTa 3a JaHHATE W TPUWIAraHeTo i 3a peIlaBaHe Ha MApKETMHIOBHM IPOOJIEMH.
Excniepruzara Ha gou. O-p Tomop KpecreBny My M03BOJISBA J1a MHTErpUpa pa3inyHU
TEOPETHYHN U TPAKTUYECKH MOCTAHOBKU M [1a MHTEPIPETHpA IMOJYUYCHUTE PE3yJITaTu.
IIpencraBeHuTe MyOJIMKAIMM II0 KOHKypca MMAar BHCOKa HayyHa CTOMHOCT, HO H
IpaKTUUECKa HACOUCHOCT C SICHO U3pa3eHa aBTopcKa nosuuus. [focoyeHoTo oryuTam KaTo
MHOI'O CHJIHA CTpaHa, 3al0TO MPHJIOKUMOCTTA Ha HayYHUTE M3CICABAHMUS IIC CTaBa BCE
N0-3HaYMMa.

Cpen Mo-ChIECTBCHUTE HAYYHW, METOJUYHM M NPAKTUKO-NPUIIOKHHU TPUHOCHU HA
KaHUIaTa 10 KOHKypca MOraTr Jia ce 1mocoyar Cle[HUTE (IIPEABAPUTEIHO IPYNUpaHH B
YeTUPU TeMATUYHU HAIIPABJICHUSA):

ITvpseo nanpasnerue. 1IpunoxKeHWe Ha MHOTOMEPHH CTATUCTUYECKU METOAU U
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MOJIENTH 3a OOSCHSBAHE W IMpEJICKa3BaHE Ha IMOTPEOUTENCKUS U300p: IPOEKTUPAHE U
EMIIMPUYHO BepudUIMpaHe Ha TOBEJCHYECKM MOJENHM 4Ype3 JIMHEWHO CTPYKTYPHO
MOJIeTMpaHe; MOJIETpaHe Ha NOTPEOUTENICKOTO IOBEACHUE B KOHTEKCTA Ha TCOpHUsTA Ha
clly4yaifHaTa MoJIe3HOCT, C (OKYC BbPXY UKOHOMETPUYHO OIEHABAHE HA MOJCIIHM C JTaHHU
OT 3asBCHH MPEATIOYUTAHUS U JUCKPETEH N300p; afanTUpaHe ¥ TECTBaHE Ha METOAOJIOT U
3a U3MEPBaHE Ha KIIMCHTCKY MPEANOYUTAHUS ¥ MIPEACKa3BaHe Ha MOTPEOUTENICKUS U300p;
pa3paboTBaHe Ha METOMOJIOTHUS 3a aHAJIU3 HA B3aUMOJCHCTBUATA MEXKIY HKOHOMHUYECKU
areHTU B COLIMATHU MPEXKH; IEMOHCTPUPAHU €A Bb3MOXKHOCTH 3a IIPAKTUYECKO MpUIaraHe
Ha MOJCIU 3a IIPOrHO3MpaHe Ha Ma3apHara qudy3us Ha HOBH IIPOLYKTH 3a IBJITOTpaiHa
yrnotpebda upe3 copTyep ¢ OTBOPEH KOI.

Bmopo nanpaenenue. 1lpunoxenne Ha KOJIUYECTBEHM MApPKETHHIOBM MOJICIH 3a
ONTUMHU3UpPAHE Ha IIEHOBM pEIICHUS M 3a IOAIIOMAaraHe YINpPaBJICHHETO Ha ICHMTE:
CHCTEMATHU3UPAHH Ca KOHIICIIIIUU, METOIA U MHCTPYMEHTH 32 ONITUMAJIHO LIEHOOOpa3yBaHe
ype3 aHAJM3 Ha MHOTOMEPHM MacHBH OT JaHHU; pa3paOOTEeHU ca MOJEIM 3a ILieHOBaTa
audepeHIMaMss W 32 [EPCOHAIM3UPAHO  LEHOOOpasyBaHE, IPEUIOKEHH  ca
BH3IIPOM3BOJMMH U QJANTHBHU MOJENU 3a DPEIlaBaHE Ha IPAKTHYECKUTE IPOOJIEMHU,
CBBP3aHU C IICHOBU W3CJICJIBaHKS M ONTHMHU3MpAHE Ha LIEHOBH pelIcHUA Ha 0a3ara Ha
copTyepHU AJITOPUTMHU C OTBOPEH KOJI.

Tpemo nanpaenerue. IIpunoxeHne Ha IPUHLUIIUTE, AITOPUTMUTE U HHCTPYMEHTHUTE
Ha HayKaTa 3a JaHHM 3a ChCTaBIHE HAa JCCKPUIITUBHU W IPEIUKTUBHU MOJICIIH,
[OAIIOMAaraiy B3€MaHETO HAa MApPKETHMHIOBU pEIICHUS: IPEUIOKEHH Ca pas3IMuHU
HOAXOM, MPOIETYPH U aJITOPUTMH 32 ONITUMHU3UpPAHE HA €PEKTUBHOCTTA Ha IIPOrPaMu 3a
JMPEKTEH MApKETHUHT ype3 MpuilaraHe Ha METOJM U JFOPUTMH 33 MAllMHHO OOy4YEHUE,
NPEUIOKEH € MOJXO0J 3a aHAIW3 Ha COLMAlIHU MpEeXHu, 0asupaH Ha HaO/0JaBaHe Ha
B3aUMOJIEWCTBUATA B COLMAIHU MpEXH; pa3paboTeHH ca Bb3IPOU3BOIUMHU DPAOOTHU
IPOLICAYPH 3a aHAJTU3 Ha Ma3apHaTa KOUIHUIIA C TOMOLITa Ha IIPOrpaMHus €3uK R B cpena
Ha rojeMH JaHHM, TPEIJIOKEH € MPOTOTUI Ha MOJEN 3a ONTHUMAaIHO peTapreTupaHe Ha
€KOJIOTUYHO OPHEHTHUPAHU MOTpeOuTeNn, 6a3upaH Ha OTBOPEH KO,

Yemevpmo HanpaeieHue. V3ciensanus B 00pa3OBaHUMETO M YIpaBJIEHHE Ha
B3aMMOOTHOLIEHUATA C IOTpeOWTeIM Ha 00pa30BaTeIHM NPOLYKTH: pa3pabOTeHH ca
CTaHJapTH 32 aHATUTUYHO W3BJIMYaHE HA 3HAHWA OT JaHHU C 1eJI aHAJTUTUYHO yIPaBICHUC
Ha B3aMMOOTHOLIEHHUS ¢ IMOTPEOMTEIN Ha 00pa3oBaTeIHN MPOLYKTHU; pa3paboTeHa ¢ yeh
OasypaHa CcHCTeMa 3a ciefsmy (MaHeJIHU) U3CIEJBaHUA Ha IOTPEOHOCTUTE OT
CIIEJMIUIOMHO OOy4YeHHEe W KBaTMHKAIMs; anpoOUpaH € MOJEN 3a aHaJIUuTHYHO
yIpaB/icHUE Ha B3aWMOOTHOILIEHMATA CHC CTYJEHTH 4YpE€3 NPEIUKTHBHM aJrOPUTMHU 32
MalliHHO oOyd4eHwe; amnpoOuUpaH € MOZAEN 3a aHajiu3 Ha COLMAIHU MpPEKU B
KolaboparuBHa yueOHa cpeaa.

7. KpuTn4yHHU 0ej1e’KKH H NPENnopbKH

Karo pelieH3eHT clie/iBa 1a yTOYHS, Y€ ChbM 3all03HaT B JA€TaiIH ¢ MPO(ECHOHATHOTO
pasBUTHE Ha KaHIWJaTa 10 KOHKypca 3a mocieanure 25 roaumuu. KosjeruamHo oux
npernopbsyai Ha aoil. A-p Toxop KpbscreBud ciieiHOTO:

1. CeprO3HHAT MY M3CJIEI0BATEICKH U EKCIIEPTEH ONUT € OCHOBAHHUE 1A CE BKIIIOYBA
KaTo WIEH Ha MEKIYHAPOIHU PEIAKLIIMOHHU KOJIETUH.
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2. ExcriepTHUAT ONUT HAa KaHAMJATa [0 KOHKypca IIpejroJiara H3IOJI3BaHE Ha
M3CIIEI0BATEICKHS amapaT 3a pelllaBaHe Ha MOBeYe KOHKPETHHW NpoOJeMH B Ou3HeEca.
3aro3HaT ChbM C TaKMBa MPOEKTU Ha J1o1l. KpbcTeBUY, HO TE HE Ca OTPA3EHU B JOKYMEHTHUTE
110 KOHKYpca.

3. Jlobpe € HaTpymaHOTO HOYy-xay Ja ObJe CIOLENSIHO C MO-IIUPOK KpPBI
3aMHTEPECOBAHM JUIA (CTYAEHTH, JOKTOPAHTH, KOJIETH), 3al0TO €KCIIEpTU3aTa Ha JIOIL.
KpbcreBuu B oOjactra Ha oOpa0oTkaTa Ha JaHHU 3a LEJIMTE HAa MapKeTHHIra uMma
KaramnuTeTa Aa oopMH IIKOJIa B Ta3U 00JIaCT.

4. AKTyaJJHOCTTa ¥ 3HAYUMOCTTa Ha W3CIe[BaHaTa TeMaThKa IMpearnoara
nyOlIMKyBaHe B HAy4YHW W3JaHUS, KOUTO ca pedepupaHd M MHIAEKCUPAaHH B
CBETOBHOM3BECTHH 0a3M JaHHM, KaKTO ¥ IMyOJMKyBaHe Ha aHIJIMICKY e3uK. IIpenoprpkara
MU € 3a aKIICHT KbM TaKMBa MyOJIUKAIIMUA, KOUTO L€ OCUTYPAT U IIO-TOIsIMa BUAUMOCT Ha
U3CJIC/IBAHUATA.

8. 3akuarouenne

KoHcraTanuuTe, CBbp3aHM C W3ClejaoBareickara, IyOlIMKalMOHHATA U
npernoaBareickara IeiHocT Ha aou. 1-p Tonop bopucos KpscreBruY U H3MBJIHCHUETO Ha
IIOCOUEHNWTE B pelCH3UATa aJAMUHUCTpaTuBHU aHraxumentu B CA ,JI. A. IleHos™ —
CBMIIIOB HEIBYCMHCJCHO IMOKa3BaT CHhOTBETCTBHE Ha M3uckBaHuATa Ha 3PACPDH 3a
3aeMaHe Ha aKaJeMHUYHaTa JIBXKHOCT ,,ipodecop’. ToBa MU JaBa OCHOBAHHE J1a HU3pass
KaTETOPUYHO TOJOXKHUTETHO OTHOLIEHHWE IO MPEACTAaBEHUS KOHKYPC U Ja Ipeuioxka Ha
yBa)kKaeMUTE YWICHOBE Ha HAYYHOTO JKYpH Ja HOAKPEILIT KaHauaaTypara Ha 101, a-p Tomop
Bopucos KpbscreBuy 3a 3aeMaHe Ha akaJeMUUHATa JUIBKHOCT ,,IpO(ecop” 1o HayYHOTO
Hanpasienue 3.8 ., JIkoHoMuKa™, Hay4Ha CIELUAIHOCT ,,MapKeTuHr.

19.05.2023 1. [Tonmuc:
Bapna (mpod. 1-p E. Ctanumupos)
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REVIEW

by Prof. Evgeni Petrov Stanimirov, PhD - area of higher education: 3. Social, economic
and legal sciences, professional field: 3.8. Economics, scientific specialty: Marketing,
University of Economics - Varna

1. Information on the competition

The competition for filling the academic position of "professor” in area of higher
education: 3. Social, economic and legal sciences, 3.8 Economics, scientific specialty:
Marketing, intended for the needs of the Marketing department at D.A. Tsenov Academy
of Economics - Svishtov was announced in SG No. 21/07.03.2023.

I am a member of the scientific jury for the competition pursuant to Order No.
336/24.04.2023 of the rector of D.A. Tsenov Academy of Economics - Svishtov. The
review was prepared according to the decision of the meeting of the scientific jury, held on
11.05.2023. The documents required for the competition are enclosed, according to Art.
131 (1) of the Regulations for the Development of the Academic Staff at D.A. Tsenov
Academy of Economics - Svishtov.

2. Information on the candidates in the competition.

Associate Professor Todor Borisov Krastevich, PhD is the only candidate in the
competition. Todor Krastevich acquired a Master's degree in Economics and Industrial
Management at the D.A. Tsenov Academy of Economics - Svishtov. In the period 1994-
1995 he was a DAAD scholarship holder at the University of Passau (PhD program in
Marketing), and in 1996 he received a certificate in Marketing from the Vienna University
of Economics and Business, Austria. In the period 1993-1996, he was awarded a Master of
Business Education degree from Karl Duisberg, Cologne, Germany. For the period 1997-
1999, the candidate in the competition acquired qualifications in: quality management
systems (ISO 9000), consumer choice research, multivariate methods in marketing (in
three German institutions). In 2002, he completed a DAAD research stay at the University
of Passau.

In 1997 Todor Krastevich acquired a PhD in Marketing (pursuant to a decision of the
Higher Attestation Commission - HAC). In 1999, HAC awarded him the scientific title
"associate professor" in marketing. For the period from 2016 to 2022, the candidate in the
competition carried out exceptional activity towards maintaining and furthering his
qualification through: ESSEC Business School, DATACAMP, LinkedIn, UDACITY (CA,
USA) in the fields: predictive analytics for business, machine learning for marketing
(Python), Social Media Data Analytics in R, Predictive Customer Analytics, Digital
Marketing, etc. He completed 32 certification courses in total.

From 1990 to 1999, the candidate in the competition successively held the academic
positions of Assistant, Senior Assistant and Chief Assistant at D.A. Tsenov Academy of
Economics - Svishtov, and since 1999 he has been an associate professor at the same
university. From 1999 to 2003, he was the coordinator of the Educational Marketing office,
and until 2011 he was the director of the Center for Postgraduate and Optional Education.

1
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In parallel, in the period 2005 - 2011, he was the director of the Center for Professional
Training. Assoc. Prof. Todor Krastevich, PhD has held the following positions: head of the
Marketing department at D.A. Tsenov Academy of Economics - Svishtov (2007-2020),
member of the Standing Committee on Economic Sciences and Management at the
National Assessment and Accreditation Agency (2012-2016), vice-rector for research and
project activities (2016-2020).

Assoc. Prof. Krastevich, PhD is a member of the Union of Scientists in Bulgaria
(Svishtov branch), as well as a member of the Editorial Board of the Narodnostopanski
Archive magazine. He speaks German, English and Russian. The work experience of the
colleague is 34 years long.

The candidate's fields of scientific interest are: marketing, data science, pricing
analytics, market basket analysis, consumer behavior, direct marketing, sales forecasting,
etc.

What has been stated so far is definitive proof of the desire of Assoc. Prof. Todor
Krastevich, PhD to continuously improve his qualifications and is an indication of
professionalism and purposefulness in his work.

3. Fulfillment of the requirements for occupying the academic position

The submitted information concerning the fulfillment of the minimum national
requirements under Art. 2b, paragraphs 2 and 3 of the Academic Staff Development Act
of the Republic of Bulgaria (ASDARB) for occupying the academic position "professor”
in PN 3.8 Economics shows that the cumulative quantitative requirements formed by the
components under section I. National minimum requirements according to the ASDARB
(Art. 2b) and the Regulations for its application (Art. la, para. 1) have been exceeded
several times. The necessary number of points to fulfill the national minimum requirements
are accumulated as follows:

- Group A: Defended thesis for the award of the PhD degree on the topic:
"Methodological aspects of strategic product positioning" (50 points);

- Group C: Habilitation thesis on the topic: "Price analytics with R" (2022, Business
World Library, Volume 145). Svishtov: Al "Tsenov" (100 points);

- Group D (the candidate has collected 519.58 points against the required 200 points)
for: published monograph that is not presented as the main habilitation work (100 points);
articles and papers published in non-referenced peer-reviewed journals or published in
edited collective volumes (118.33 points); studies published in scientific publications,
referenced and indexed in world-famous databases with scientific information (112.50
points); studies published in non-referenced peer-reviewed journals or published in edited
collective volumes (118.75 points); published chapter of a collective monograph (70
points);

- Group D (the candidate has collected 1885 points, against the required 100 points)
for: citations or reviews in scientific publications, referenced and indexed in world-famous
databases with scientific information or in monographs and collective volumes (75 points);
citations in monographs and collective volumes with scientific review (1720 points);
citations or reviews in non-referenced peer-reviewed journals (90 points).

- Group E (the candidate has collected 795 points, against the required 100 points)

2
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for: supervision of successful doctoral students (280 points); participation in national
scientific or educational projects (105 points); participation in international scientific or
educational projects (100 points); management of national scientific or educational projects
(90 points); published university textbooks (140 points); published university teaching aids
(80 points).

In the documents for the competition, the necessary references are attached, proving
the points declared above for the fulfillment of the minimum national requirements under
Art. 2b, para 2 and 3 of ASDARB for holding the academic position "professor", namely:

- Reference for participation in projects: 18 projects in which the candidate in the
competition has held the position of "leader" (3 national - under the Scientific Research
Fund and the PHARE Program and 15 institutional projects financed by the Scientific
Research Fund of the D.A. Tsenov Academy of Economics - Svishtov).

- Reference for the established citations: 5 in scientific publications, referenced and
indexed in world-famous databases with scientific information (Scopus - 4, WoS - 1); 172
in peer-reviewed monographs and collective volumes; 18 in non-referenced peer-reviewed
journals.

- Reference for successfully graduated doctoral students - 7 pcs.

The references for the implementation of the minimum national requirements under
Art. 2b, para 2 and 3 of ASDARB for occupying the academic position "professor" in PN
3.8 Economics, as well as for the additional indicators under Art. 57a, para. 2 of the
RAASDARB (number of teaching classed, participation in projects, results of scientific
activity applied in practice) convincingly prove that the candidate in the competition has a
high profile and is a serious authority in his field.

4. Evaluation of the teaching activity

Associate Professor Todor Krastevich, PhD is an established lecturer in the field of
marketing and, in particular, in the study of various aspects of consumer behavior, pricing
policy, marketing engineering, digital branding, media planning, etc. The candidate in the
competition has personally developed the following lecture courses:

- Lecture courses: Basics of Marketing, Marketing Research Part II, Empirical
Research Methods, Pricing Policy, Marketing Analytics (with R and Alteryx) - for
Bachelor Degree students; Marketing Engineering, Analytical Data Mining, Empirical
Marketing Research, Media Planning, Marketing Practicum (MARKSTRAT), Predictive
Analytics (with Python), Digital Branding, Digital Marketing, Services Marketing, Digital
Services Marketing - for Master degree students.

- E-lecture courses: Digital Branding, Marketing Analytics (with R/RSTUDIO),
Marketing Analytics (with Alteryx), Predictive Analytics (with Python), Empirical
Research Methods, Services Marketing, Marketing Practicum (MARKSTRAT).

Assoc. Prof. Todor Krastevich, PhD has submitted 5 textbooks with the competition
documentation (Pricing Policy; Marketing Engineering; Empirical Marketing Research;
Media Planning; Analytical Extraction of Knowledge from Data), as well as 6 teaching
aids (Marketing Training - MARKSTRAT 3; Introduction to SAS and SPSS; SAS and
SPSS for Beginners: Data Preparation, Visualization and Analysis; SAS and SPSS for
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Advanced Learners; Knowledge Extraction from Databases with SAS and SPSS; Sales
Promotion).

The candidate has taught 2117 academic classes from the 2018-2019 academic year
until now (according to the provided certificate), and he was on a sabbatical in the 2020-
2021 academic year.

Assoc. Prof. Todor Krastevich, PhD has lectured at the University of Passau
(Germany).

All of the above shows that the candidate in the competition has the necessary
teaching experience and degree of preparation for occupying the academic position of
"associate professor", but he has also been extremely consistent and admirably prolific in
the preparation of materials for the teaching of students in a wide field of application.

5. General characteristics of the submitted scientific works

There are 50 papers submitted for review, of which: 2 monographs (one of which is
a habilitation thesis); 15 articles and papers published in non-referenced peer-reviewed
journals or published in edited collective volumes; 3 studies published in scientific
publications, referenced and indexed in world-renowned databases with scientific
information; 15 studies published in non-referenced peer-reviewed journals or published
in edited collective volumes; 4 published chapters of collective monographs; 5 university
textbooks; 6 academic teaching aids. All publications are subject to review and are on the
topic of the announced contest. The volume of scientific production (not including
textbooks and teaching aids) amounts to 1395 standard pages.

The review of the works submitted for review shows a very high degree of
concentration and specialization on the part of Assoc. Prof. Todor Krastevich, PhD in the
field of data science which has been used in the analysis of pricing policy, the market
basket, consumer behavior, direct marketing, sales forecasting, etc. It is noteworthy that in
the candidate’s publications submitted for the competition the emphasis is placed on the
search for practical-applied effects of the research. 40% of the total number of submitted
publications are co-authored and 12% are in English. Assoc. Prof. Todor Krastevich, PhD
is the author of the Collection of scientific researches of doctoral students and young
scientists (Empirical studies in economics, administration and business management);
author of a book review, as well as translator and scientific editor of the 11th edition of H.
Schmalen’s Fundamentals and Problems of Enterprise Economics.

The monograph Price Analytics with R is presented as a habilitation thesis in the
current competition. The work is devoted to selected practical problems related to price
research and optimization of pricing decisions. The monograph is structured in 4 parts
related to: analytical pricing, price effects on demand, price optimization and price
personalization. In it, the author systematizes concepts, methods and tools for their
practical application in an open source software environment for data analysis, statistical
calculations and graphics. The idea is to reach a fair distribution of the added value between
the customer and the offeror. It is argued that the integration of data, knowledge and
modeling with the help of an adequate toolkit can significantly improve the efficiency and
performance of market entities (the argument of effective pricing policy). The author
examines topics arising from the fundamental theory of pricing that are subject to empirical
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evaluation (price awareness, price elasticity, willingness to pay, price optimization, etc.).
The clear logic of the presentation of the issues under consideration is impressive. The
author's style is academic, but at the same time pleasant and engaging to read. This makes
the work accessible for businesses in search of understandable methods and tools to help
make optimal pricing decisions.

The presented monograph Market Basket Analysis with R demonstrates a
comprehensive research approach to the processing and analysis of large volumes of data,
through concrete examples, work instructions, program code and guidelines for
interpreting the results, in the context of supporting marketing decisions in commercial
enterprises. Practical guidelines and reproducible work procedures are presented for
market basket analysis using the programming language R. The merit of the work is its
pragmatic focus as far as the emphasis is not on the technical part, but rather on the process
of effective practical application to discover meaningful patterns of associative regularities
between the purchased products in the market basket and validation of the significance of
these patterns. The market basket analysis methodology has been tested and promoted, and
its application goes far beyond the scope of solved marketing problems and allows the
assessment of the existence of associative rules in interdisciplinary fields. The typical
process of market basket analysis is demonstrated - recording data on sales transactions,
converting the data into a form convenient for processing, extracting strong associative
rules and drawing conclusions and recommendations. The development and testing of the
discussed methodology has great potential in the context of the aspiration for
interdisciplinarity in all scientific fields.

6. Evaluation of the scientific and scientific — applied contributions

Scientific and scientific-applied results of a contributing nature can be identified in
the publications submitted for review. The subject matter of the scientific works shows a
clear and thorough orientation of the author to issues related to data science and its
application in solving marketing problems. The expertise of Associate Professor Todor
Krastevich, PhD allows him to integrate various theoretical and practical approaches and
to interpret the obtained results. The publications submitted for the competition have a high
scientific value, but also a practical orientation with a clearly expressed author's position.
I regard this as a very strong point, since the applicability of scientific research is bound to
become more and more significant.

Among the more significant scientific, methodical and practical-applied contributions
of the candidate for the competition, the following can be mentioned (preliminarily
grouped into four thematic areas):

First area. Application of multivariate statistical methods and models to explain and
predict consumer choice: design and empirical verification of behavioral models through
linear structural modeling; modeling consumer behavior in the context of random utility
theory, with a focus on econometric estimation of models with data from stated preferences
and discrete choice; adapting and testing methodologies for measuring customer
preferences and predicting consumer choice; development of a methodology for the
analysis of interactions between economic agents in social networks; opportunities for
practical application of models for forecasting the market diffusion of new durable

5
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products through open source software are demonstrated.

Second area. Application of quantitative marketing models to optimize pricing
decisions and to support price management: concepts, methods and tools for optimal
pricing are systematized through the analysis of multidimensional datasets; models for
price differentiation and personalized pricing are developed; reproducible and adaptive
models are proposed for solving the practical problems related to price research and
optimization of pricing decisions based on open source software algorithms.

Third area. Application of data science principles, algorithms and tools to build
descriptive and predictive models supporting marketing decision-making: various
approaches, procedures and algorithms are proposed to optimize the effectiveness of direct
marketing programs by applying machine learning methods and algorithms training; an
approach to social network analysis based on observing interactions in social networks is
proposed; developed reproducible work procedures for market basket analysis using the R
programming language in a big data environment; a prototype open-source-based model
for optimal retargeting of environmentally-conscious consumers is proposed.

Fourth area. Research into education and relationship management with users of
educational products: standards have been developed for analytically extracting knowledge
from data for the purpose of the analytical relationship management with users of
educational products; a web-based system has been developed for follow-up (panel) studies
of postgraduate training and qualification needs; a model for analytical management of
student relationships through predictive machine learning algorithms has been tested; a
model for analyzing social networks in a collaborative learning environment has been
tested.

7. Critical notes and recommendations

As a reviewer, I should specify that I am familiar in detail with the professional
development of the candidate in the competition for the last 25 years. As a collegue, I
would recommend the following to Assoc. Prof. Todor Krastevich, PhD:

1. His significant research and professional experience should make him eligible to
be included as a member of international editorial boards.

2. The candidate's expertise implies using the research apparatus to solve more
specific problems in business. I am familiar with such projects of Associate Professor
Krastevich’s, which, however, are not reflected in the competition documents.

3. It would be advisable for the accumulated know-how to be shared with a wider
range of interested persons (students, PhD students, colleagues), since Assoc. Prof.
Krastevich's expertise in the field of data processing for marketing purposes has the
capacity to shape a school in this area.

4. The relevance and significance of the researched subject area implies publication
in scientific publications that are referenced and indexed in world-renowned databases, as
well as in English-language publications. My recommendation is for an emphasis to be
placed on such publications, which will also ensure greater visibility of the researcher’s
work
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8. Conclusion

The findings related to the research, publication and teaching activities of Assoc.
Prof. Todor Borisov Krastevich, PhD and the execution of his administrative commitments
at D.A. Tsenov Academy of Economics — Svishtov, specified in the review, unequivocally
demonstrate compliance with the ASDARB requirements for holding the academic
position of "Professor". This gives me reason to express a categorically positive attitude
with regard to the said competition and to suggest to the respected members of the scientific
jury to support the candidacy of Associate Professor Todor Borisov Krastevich, PhD for
the academic position of "professor" in scientific field 3.8 Economics, scientific specialty:
Marketing.

19.05.2023 Signature:
city of Varna (Prof. E. Stanimirov, PhD)



